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Passenger at Heart, Airline in Mind

Comfort

Efficiency
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Be good to me!

/New health awareness: from absence
of disease to a balanced concept of
well being that addresses body, mind

and spirit.

\ J
Increased focus on preventive health
measures: self-medication, new
technical devices and alternative
medicine.
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(Cabins expected to respect or even
enhance passenger well being,
through air quality, subtle lighting, low
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cabin altitude and quietness.
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*link with environment
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Upsize me!
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More than 50% of adults are defined

as either being overweight or obese in
\10 OECD countries.

J
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According to the World Health
¢ | Organisation (WHO) over 1.5 billion
_people will be overweight by 2015.
: Y

;
Airline will require cabins allowing
wider seats, particularly in Economy \
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Design, design everywhere

Design becomes a constant in 7 ™
consumer and industrial
products alike.

/Shift from cabin focused only
on functionality, towards
unique branding that drives

kdesign.
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Innovative design used to
enhance passenger

experience and boost

differentiation. - /
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New competition

served. Confidential and proprietary document.
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rHybrid Low Cost Carriers provide high comfort
Lstandards, along with acceptable fares.

-
Newly-created airlines bring unprecedented

comfort levels to new markets.
L

More knowledgeable travellers don't compare
airlines with other airlines, but with what they

Lexperience in the rest of their life.
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Software and module-based customisation

high costs, long lead time, expensive retrofit.

[Traditional, "one time only" customisation means
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(

Modular approach to cabin furnishing will allow
infinite combinations of standard parts, for

\unique, yet affordable customisation.

J

[

Software-driven LED lighting will further
enhance unique airline branding opportunities.
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IFE: BFE? SFE? - PFE”

(*): Passenger Furnished Equipment

p
\Convergence of TV, PC, phone, MP3 player, video player and cameras. )
4 )

More passengers will bring their own entertainment on board. They will
\expect the same usage comfort as in the office or at home )
-

Connectivity expectation (hardware, data, power) will replace
Lentertainment expectation |
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Full-flat Seats: Wait for the killer app.
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Considerable efforts being put in delivering full flat seating solutions
Kthat remain space efficient

J
~

p
Many novel configurations explored: Herringbone, staggered, ying
_yang, forward- and backward-facing...

S

;
Seats yet to converge on a solution delivering both comfort and
Lefficiency on any cross section
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... and finally, an area ripe for change

© AIRBUS S.A.S. All rights reserved. Confidential and proprietary document.

[Over 40 years without significant change in galley concepts }

KSSU: 15% ATLAS:80%

Other: 5%
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SPace Innovative Catering Equipment

served. Confidential and proprietary document.
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Typical widebody benefits

Seats Weight
2 — 11 gained per aircraft 100 — 800 kg saved per aircraft
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SPICE: A potential new galley standard
Find out more on www.airbus.com/spice
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Issues to address for a More Efficient Future

* Expectations driven by products built in millions applied to products built in
tens, hundreds, thousands

* Differentiation throughout the end-user experience: hard and soft

* Driving innovation throughout the supply chain, from ‘Small and Nimble’ to
‘Strong and Consistent’

* Multi-platform products: standardisation where differences are not felt by
the customer

* Stronger value propositions for each cabin element in terms of weight and
through-life cost: Top-down (Fleet, aircraft level) vs. Bottom-up

The drive for Efficiency: A Constant today and for
the foreseeable future
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© AIRBUS S.AS. All rights reserved. Confidential and
proprietary document.

This document and all information contained herein is the sole
property of AIRBUS S.A.S.. No intellectual property rights are
granted by the delivery of this document or the disclosure of
its content. This document shall not be reproduced or
disclosed to a third party without the express written consent
of AIRBUS S.A.S. This document and its content shall not be
used for any purpose other than that for which it is supplied.

The statements made herein do not constitute an offer. They
are based on the mentioned assumptions and are expressed
in good faith. Where the supporting grounds for these
statements are not shown, AIRBUS S.A.S. will be pleased to
explain the basis thereof.

AIRBUS, its logo, A300, A310, A318, A319, A320, A321,
A330, A340, A350, A380, A400M are registered trademarks.
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